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Overall Executive Summary



Executive Summary: Top 3 Takeaways for October 2023

Source: Internal data from CommerceIQ’s REM Platform for its users for the 18 months leading up to and including September 2023.

October 2023

Out of Stock levels are continuing to rise month over month 
and have surpassed 2022 levels in September.

There is a general increase in competitiveness with a growth 
in ad spend and reduction in glance views.

Price Levels rising steadily along with slight increase in 
conversion rates. This likely explains a continued increase in 
ROAS despite rising CPCs over the last 3 months. 
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Across all categories there is a much more pronounced growth in ad spend outside of summer, with 
a slight decline in glance views, signaling an overall more competitive landscape for brands.

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023.
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Despite an +11% increase in ad spend during Day 1 of Prime Day 2023, brands pulled back ad spend 
throughout the rest of July, resulting in relatively flat ad spend compared to July 2022.

October 2023

Ad spend by Day in July 2023 compared to July 2022

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. 
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Key Category Metrics



The category faces strong headwinds with declining traffic, OPS and ROAS.

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023.
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Category Summary: Top 3 Takeaways for October 2023

Source: Internal data from CommerceIQ’s REM Platform for its users for the 18 months leading up to and including September 2023.

October 2023

RepOOS% has started to climb September, with a continued 
pull back on inventory on hand. This could present supply 
chain challenges going into Q4.

The category is facing strong headwinds with declining 
revenues, ROAS, traffic and gross margins.

Ad Spend and discounting has declined, indicating an 
overall focus on profitability for the category.
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The category is facing some challenges within the supply chain, with increasing RepOOS% MoM as 
well as slightly elevated revenue losses due to OOS vs. September 2022.

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. Index set to 100 for September 2022 
to create simpler comparisons for September 2023. 
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After a spike in revenue losses, the category has relatively recovered from a supply chain perspective.

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. Index set to 100 for September 2022 
to create simpler comparisons for September 2023. 
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Inventory levels have steadily decreased month over month and are below 2022 levels, which could indicate pent 
up supply chain deficiencies leading into Q4, and potential spikes in revenue losses.

October 2023

On Hand Inventory Index

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. Index set to 100 for September 2022 
to create simpler comparisons for September 2023. 
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Fill rates have slowly increased, while ordered units are substantially above 2022 levels.

October 2023

Fill Rate % vs. Ordered Unit & Fulfilled PO Units Indices

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. Index set to 100 for September 2022 
to create simpler comparisons for September 2023. Fulfilled PO Units Index = Ordered Unit Index X Fill Rate %
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Price Levels are consistent with 2022 while discount levels have fallen month over month.

October 2023

Price Index vs. Discount Percentage

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. Index set to 100 for September 2022 
to create simpler comparisons for September 2023. 
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October 2023

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. Index set to 100 for September 2022 
to create simpler comparisons for September 2023. 

Change in Price Level (2023 vs 2022) Change in Discount % (2023 vs 2022)

The pullback on discounting signals an increased focus on profitability in the category.
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After a spike in Glance Views during Prime Day, glance views have settled slightly below 2022 levels.

October 2023

Glance Views Index

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. Index set to 100 for September 2022 
to create simpler comparisons for September 2023. 
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OPS and unit margins have fallen below 2022 levels, indicating a tougher climate for growth. 

October 2023

OPS Index vs. Unit Margin %

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. Index set to 100 for September 2022 
to create simpler comparisons for September 2023. 

101 105 105 123 106 100 109 119 98 99 93 104 98 103 104 121 100 91

33%
31% 31%

27%

32% 32% 31%

24%

30%
32% 32% 31% 30% 29%

27%

23%

28% 28%

0%

5%

10%

15%

20%

25%

30%

35%

0

20

40

60

80

100

120

140

A
pr

il

M
ay

Ju
ne

Ju
ly

A
ug

us
t

Se
pt

em
be

r

O
ct

ob
er

N
ov

em
be

r

D
ec

em
be

r

Ja
nu

ar
y

Fe
br

ua
ry

M
ar

ch

A
pr

il

M
ay

Ju
ne

Ju
ly

A
ug

us
t

Se
pt

em
be

r

2022 2023

M
ar

gi
n 

%

In
de

x

OPS Index Unit Margin %



Ordered Revenues and margins are also down year over year, further emphasizing the challenges in the category

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. Index set to 100 for September 2022 
to create simpler comparisons for September 2023. 
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Traffic and ROAS has fallen Year over Year, supported by a minor decline in CPCs in the last 2 months.

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. Index set to 100 for September 2022 
to create simpler comparisons for September 2023. 

October 2023

Change in Glance Views (2023 vs 2022) Change in ROAS (2023 vs 2022) Change in CPC (2023 vs 2022)

-4.6%

-12.4%

-7.0%

-3.9%

-12.9%
-14.7%

Apri
l

May
Ju

ne Ju
ly

Aug
us

t

Sep
tem

be
r

$(1.33)$(1.36)

$(1.89)

$(0.85)

$(0.49)
$(0.69)

Apri
l

May
Ju

ne Ju
ly

Aug
us

t

Sep
tem

be
r

$0.77

$0.96

$1.19

$0.70

-$0.07-$0.10

Apri
l

May
Ju

ne Ju
ly

Aug
us

t

Sep
tem

be
r



Ad spend has fallen dramatically versus 2022, correlating with an improvement in ROAS and CPCs. 

October 2023

Ad Spend Index vs. ROAS and CPC

Source: Internal data in aggregate from CommerceIQ’s REM Platform for its users on Amazon for the 18 months leading up to and including September 2023. Index set to 100 for September 2022 
to create simpler comparisons for September 2023. 
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Prime Day 2023 Summary
Tools & Home Improvement Category



Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

October 2023

Prime Day 2023 was more competitive for brands as compared to Prime Day 2022
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hourly View of Prime Day Glance Views, Ordered Revenue and Unit Conversion % for Tools & Home Improvement

July 2023
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Tools & Home Improvement had a surge in sales, glance views and conversion in the waning hours of Prime Day.
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 
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Prime Day 2023

Higher discounts generally correlated with a higher retention of glance views post-Prime Day, especially for 30%+ discounts which correlated with a 
substantial increase in Glance Views post-Prime Day hinting at people likely engaging on deals they wish they purchased but didn’t purchase.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 
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Larger discounts correlated with higher ordered revenue on Prime Day for Tools, and had a slight positive impact on post-Prime 
Day revenues. 30%+ discounted ASINs appeared to have the strongest boost to post-Prime Day revenues.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Ordered Revenue as % of Average Daily Ordered Revenue for L28 Days Prior to Prime Day 2023 in Tools & Home Improvement

July 2023

DISCOUNT PERCENTAGE



Contact Us 
Contact CommerceIQ at https://www.commerceiq.ai/demo/
CommerceIQ | 2100 Geng Rd Suite 210, Palo Alto, CA 94303
www.commerceiq.ai
Not Licensed For Distribution. 
© 2023 CommerceIQ. All trademarks are property of their respective owners.


