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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

July 2023

Prime Day 2023 was more competitive for brands as compared to Prime Day 2022
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Change in Sales, Views and Ad Spend by Category Prime Day 2023 compared to Prime Day 2022

July 2023

All Categories saw a growth in revenue vs. Prime Day 2022 except for Electronics and Beauty.
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hourly View of Prime Day Glance Views, Ordered Revenue and Unit Conversion % Across All Categories

July 2023

Highest Unit 
Conversion % Time

7/8 PM PST
July 11/12

Highest % of Prime 
Day Glance Views

7:00 AM PST
July 11 (Day 1)

Highest % of Prime 
Day Ordered 

Revenue

9:00 AM PST
July 11 (Day 1)

50%+ of Revenue was generated before 9PM PST, with the highest Unit Conversion % happening at 7 to 8PM both days 
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hours Required from Start of Prime Day to Reach 50% 
of Total Prime Day Glance Views

July 2023

Electronics had the fastest start to Prime Day, surpassing 50% of Total Revenue 6 Hours Faster than the Average
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While Beauty & Personal Care saw a decline in Revenue, it was the largest riser in Share of Search 
Volume on Prime Day 2023 as compared to Prime Day 2022

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Change in Search Volume Share by Category Prime Day 2023 compared to Prime Day 2022
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Discounting has value beyond Prime Day itself: Higher Discount Percentages correlated with a generally higher 
retention rate of glance views Post-Prime Day as compared to Pre-Prime Day levels.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Glance Views as a Percentage of Average Daily Glance Views for L28 Days Prior to Prime Day 2023 

July 2023

DISCOUNT PERCENTAGE



Across all discount levels, Ordered Revenue is lower post-Prime Day as compared to Pre-Prime Day. Discounting 
had a minor positive effect in retaining some revenues, except at the extreme end of 30%+ discounts.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Ordered Revenue as a Percentage of Average Daily Ordered Revenue for L28 Days Prior to Prime Day 2023 
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Source: Internal interviews from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST 
on July 11, 2022 and July 12, 2022 

July 2023

There are 6 Activities that Drove Success for Brands on Prime Day

Winning on Prime Day relies heavily on your preparation in the 8 to 12 weeks leading up to Prime Day, with efforts 
particularly focused on (1) ensuring you have sufficient stock levels, (2) your PDPs are full optimized and (3) you have 
appropriately tested and forecasted the optimal discount levels for your key ASINs.

Regardless of whether you invest heavily or not on Prime Day itself, you will experience a bump in traffic and should run a 
basic offer or discount to capture this incremental organic traffic. 

For brands that rely on Prime Day as a key selling day, ensure leadership is aligned on the day of to approve by-the-hour 
changes to your budget and deals to take advantage of changes in consumer behavior throughout the day.

Specifically for Stock Levels, consider implementing direct fulfillment as a back-up option in case inventory in Amazon’s 
FC runs out on Prime Day.

Specifically for PDPs, consider updating your PIM to a daily sync for the 4 to 8 weeks leading up to Prime Day. Download 
keyword trends for your category and map it 1:1 to each PDP to ensure the most relevant terms are captured before 
Prime Day.

Specifically for discount levels, use price elasticity models and promo simulations to estimate the combination of ad spend 
and discounts to sell through your target units of available inventory. 
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July 2023

Greenworks, a leading outdoor equipment brand saw an 89% YoY Growth on Prime Day 2022 versus 
Prime Day 2021 leveraging many strategies and data points you see in this report.

ROAS

+42%
NTB Shoppers

+69%
Out of Stock %

-446bps

Read the full case study 
on Amazon Ads

https://advertising.amazon.com/library/case-studies/greenworks-commerceiq
https://advertising.amazon.com/library/case-studies/greenworks-commerceiq
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Cumulative Automated Actions Across Day 1 and Day 2 of Prime Day 2023

July 13, 2023

Source: Internal data counting number of automations performed by CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:50PM PST on July 11, 2023 and July 12, 2023

2.5 Million Actions

CommerceIQ was there to support our brands with by the hour automation and insights.



What Happened on Prime Day in 
Electronics?



Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hourly View of Prime Day Glance Views, Ordered Revenue and Unit Conversion % for Electronics 

July 2023
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Day Glance Views
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Highest % of Prime 
Day Ordered 

Revenue

3:00 AM PST
July 11 (Day 1)

Electronics Sold Through 50%+ of Total Ordered Revenue by 3:00 PM, 6 Hours Faster than Average



Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Change in Volume Share for Electronics: Prime Day 2023 compared to Prime Day 2022
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While Laptops overall saw a large decline in relative search volume, “laptop computer” specifically saw a 
2,800%+ increase in relative search volume. This emphasizes the need to have a nuanced keyword strategy.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 
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What Happened on Prime Day in Pet 
Supplies?



Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hourly View of Prime Day Glance Views, Ordered Revenue and Unit Conversion % for Pet Supplies 

July 2023
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While Pet Supplies sold through 50%+ of Total Ordered Revenue on Day 1, it took until Day 2 to pass 50% of Glance Views
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Change in Volume Share for Pet Supplies: Prime Day 2023 compared to Prime Day 2022 -20%
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Discounting on Prime Day has benefits during and post Prime Day. Higher discounts of 20%+ generally correlated with an 
increase in glance views on Prime Day and 10%+ correlated with a general retention of glance views post Prime Day.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Glance Views as % of Average Daily Glance Views for L28 Days Prior to Prime Day 2023 in Pet Supplies

July 2023
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Prime Day 2023

Discounts had a similar impact on revenues, with 20%+ discounts having a 2x to 3x impact on revenues the day of. However, post 
Prime Day these same cohorts fell in revenue, implying a pull forward of demand and potential pantry loading by shoppers.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Ordered Revenue as % of Average Daily Ordered Revenue for L28 Days Prior to Prime Day 2023 in Pet Supplies

July 2023
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What Happened on Prime Day in Grocery 
& Gourmet Food?



Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hourly View of Prime Day Glance Views, Ordered Revenue and Unit Conversion % for Grocery & Gourmet Food

July 2023
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Grocery & Gourmet Food was relatively slower than average, surpassing 50%+ ordered revenue only on Day 2
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Change in Volume Share for Grocery & Gourmet Food: Prime Day 2023 compared to Prime Day 2022

50%

13%

9%

-4%

-6%

-6%

-18%

-18%

-18%

-20%

-22%

-26%

-43%

Protein

Oats

Fruit

Granola

Crackers

Drink

Popcorn

Snacks

Chips

Cereal

Water

Coffee

Cookies

-9%

July 2023



104% 102% 102%

92% 94% 92%
101%

107% 109%
114% 112%

108%
114% 117%

112%114% 116%
112%

Prime Day '23 +3 Days Prime Day '23 +7 Days Prime Day '23 +10 Days

383%

192% 193%

981%

730%

1335%

Prime Day 2023

Discounting on Prime Day has benefits during and post Prime Day. Higher discounts of 10%+ generally correlated with an 
increase in glance views on Prime Day and a general retention of glance views post Prime Day.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Glance Views as % of Average Daily Glance Views for L28 Days Prior to Prime Day 2023 in Grocery & Gourmet Food

July 2023

DISCOUNT PERCENTAGE



310%

181% 208%

507%
448%

1114%

Prime Day 2023

83%
95% 95%

74%

88% 90%90%
100% 102%99% 100% 97%

89% 90% 92%

189%

168%
163%

Prime Day '23 +3 Days Prime Day '23 +7 Days Prime Day '23 +10 Days

Discounts had an even greater impact on revenues, with 30%+ discounts having a 2x to 3x impact on revenues the day of, and
helping drive continued revenue growth post-Prime Day.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Ordered Revenue as % of Average Daily Ordered Revenue for L28 Days Prior to Prime Day 2023 in Tools & Home Improvement

July 2023

DISCOUNT PERCENTAGE



What Happened on Prime Day in 
Furniture?



Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hourly View of Prime Day Glance Views, Ordered Revenue and Unit Conversion % for Furniture

July 2023

Highest Unit 
Conversion % Time

8:00 PM PST
July 12 (Day 2)

Highest % of Prime 
Day Glance Views

1:00 PM PST
July 12 (Day 2)

Highest % of Prime 
Day Ordered 

Revenue

8:00 PM PST
July 12 (Day 2)

Furniture saw it’s highest peak on Day 2 of Prime Day on orders, views and conversions. This may be influenced by Furniture being 
a higher consideration category that required more thought before committing to buy.
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Change in Volume Share for Furniture: Prime Day 2023 compared to Prime Day 2022 -4%
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What Happened on Prime Day in Tools & 
Home Improvement?



Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hourly View of Prime Day Glance Views, Ordered Revenue and Unit Conversion % for Tools & Home Improvement

July 2023

Highest Unit 
Conversion % Time

9:00 AM PST
July 11 (Day 1)

Highest % of Prime 
Day Glance Views

7:00 PM PST
July 12 (Day 2)

Highest % of Prime 
Day Ordered 

Revenue

8 & 9 PM PST
July 12 (Day 2)

Tools & Home Improvement had a surge in sales, glance views and conversion in the waning hours of Prime Day.
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Change in Volume Share for Tools & Home Improvement: Prime Day 2023 compared to Prime Day 2022 -3%

23%
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91% 96% 93%
85% 87% 85%

114% 111% 109%
119%

109%
103%

121%

106%
96%

170%
161%

153%

Prime Day '23 +3 Days Prime Day '23 +7 Days Prime Day '23 +10 Days

285% 255%

793%

1793%

2897%

1756%

Prime Day 2023

Higher discounts generally correlated with a higher retention of glance views post-Prime Day, especially for 30%+ discounts which correlated with a 
substantial increase in Glance Views post-Prime Day hinting at people likely engaging on deals they wish they purchased but didn’t purchase.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Glance Views as % of Average Daily Glance Views for L28 Days Prior to Prime Day 2023 in Tools & Home Improvement

July 2023

DISCOUNT PERCENTAGE



83%
95% 95%

74%

88% 90%90%
100% 102%99% 100% 97%

89% 90% 92%

189%

168%
163%

Prime Day '23 +3 Days Prime Day '23 +7 Days Prime Day '23 +10 Days

354% 298%

728%

1390%

2671%

1877%

Prime Day 2023

Larger discounts correlated with higher ordered revenue on Prime Day for Tools, and had a slight positive impact on post-Prime 
Day revenues. 30%+ discounted ASINs appeared to have the strongest boost to post-Prime Day revenues.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Ordered Revenue as % of Average Daily Ordered Revenue for L28 Days Prior to Prime Day 2023 in Tools & Home Improvement

July 2023

DISCOUNT PERCENTAGE



What Happened on Prime Day in Toys & 
Games?



Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hourly View of Prime Day Glance Views, Ordered Revenue and Unit Conversion % for Toys & Games

July 2023

Highest Unit 
Conversion % Time

8:00 PM PST
July 12 (Day 2)

Highest % of Prime 
Day Glance Views

7:00 AM PST
July 11 (Day 1)

Highest % of Prime 
Day Ordered 

Revenue

9:00 AM PST
July 11 (Day 1)

Toys & Games had peak glance views in the early hours of Prime Day, and while majority of revenue was generated on Day 1, there 
was a significant surge in Unit Conversion % in the closing hours of Day 2.
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Change in Volume Share for Toys & Games: Prime Day 2023 compared to Prime Day 2022 +8%
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107% 106% 103%
118% 117% 112%

153% 151%
138%

97%
84% 80%

64% 65% 61%

257%

224%

196%

Prime Day '23 +3 Days Prime Day '23 +7 Days Prime Day '23 +10 Days

710%

841%

693%

1189%

265%

540%

Prime Day 2023

Toys & Games saw a lot of noise as it relates to the impact of discounting. Discount in the 10% to 20% range seemed to capture the largest interest but 
Post-Prime Day the  sub-10% and 30%+ discounted items retained the most traffic.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Glance Views as % of Average Daily Glance Views for L28 Days Prior to Prime Day 2023 in Toys & Games

July 2023

DISCOUNT PERCENTAGE



81%
88% 87%

107%

127% 125%
116%

127%
120%

53% 53% 52%
46% 45% 44%

160%

124%

109%

Prime Day '23 +3 Days Prime Day '23 +7 Days Prime Day '23 +10 Days

757%
711%

655%

501%

315%

687%

Prime Day 2023

Outside the deep 30%+ discount rate, revenue increases were higher on Prime Day at lower or no discounts. This could imply
consumers are shopping for items for their kids as if they were a luxury goods, using price as a signal for quality. 

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Ordered Revenue as % of Average Daily Ordered Revenue for L28 Days Prior to Prime Day 2023 in Toys & Games

July 2023

DISCOUNT PERCENTAGE



What Happened on Prime Day in Office 
Products?



Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hourly View of Prime Day Glance Views, Ordered Revenue and Unit Conversion % for Office Products

July 2023

Highest Unit 
Conversion % Time

8:00 PM PST
July 12 (Day 2)

Highest % of Prime 
Day Glance Views

7:00 AM PST
July 11 (Day 1)

Highest % of Prime 
Day Ordered 

Revenue

9:00 AM PST
July 11 (Day 1)

Office Products saw spikes in conversion at the end of Day 1 and Day 2, while majority of glance views were on Day 1
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Change in Volume Share for Office Products: Prime Day 2023 compared to Prime Day 2022 +19%
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107% 107% 106%
67% 76% 73%68% 73% 73%

112% 103% 98%

182% 194% 193%

521%

663%

612%

Prime Day '23 +3 Days Prime Day '23 +7 Days Prime Day '23 +10 Days

270% 367%
560%

1002%
1384%

4406%

Prime Day 2023

Office Products was incredibly deal driven on Prime Day. Higher Discounts consistently correlated with an increase in Glance Views on Prime Day. 
Deep discounts greater than 20% helped sustain interest post-Prime Day, likely influenced by the start of back-to-school shopping.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Glance Views as % of Average Daily Glance Views for L28 Days Prior to Prime Day 2023 in Office Products

July 2023

DISCOUNT PERCENTAGE



75%
89% 90%

68%
80% 80%70%

85% 87%
103% 105% 101%110%

122% 122%

407%

373%

317%

Prime Day '23 +3 Days Prime Day '23 +7 Days Prime Day '23 +10 Days

281% 311% 306%

773% 645%

3476%

Prime Day 2023

Revenue was similarly influenced by discounting, where deep discounts drove a 3,476% increase in revenue on Prime Day. Deep
discounted items have sustained this revenue growth, also likely due to the start of back-to-school shopping.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Ordered Revenue as % of Average Daily Ordered Revenue for L28 Days Prior to Prime Day 2023 in Toys & Games

July 2023

DISCOUNT PERCENTAGE



What Happened on Prime Day in Home 
& Kitchen?
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hourly View of Prime Day Glance Views, Ordered Revenue and Unit Conversion % for Home & Kitchen

July 2023

Highest Unit 
Conversion % Time

8:00 PM PST
July 12 (Day 2)

Highest % of Prime 
Day Glance Views

10:00 AM PST
July 11 (Day 1)

Highest % of Prime 
Day Ordered 

Revenue

9:00 AM PST
July 11 (Day 1)

Home & Kitchen had much stronger Day 1 generating nearly 60% of overall Prime Day revenue. 



Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Change in Volume Share for Home & Kitchen: Prime Day 2023 compared to Prime Day 2022
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Prime Day 2023

Higher discounts generally correlated with higher glance views on and post Prime Day. Discounts of 30%+ had a relatively negative impact on Prime 
Day and post Prime Day, potentially indicating consumers prioritizing quality within the category which may be negatively influenced by discounts. 

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Glance Views as % of Average Daily Glance Views for L28 Days Prior to Prime Day 2023 in Home & Kitchen
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DISCOUNT PERCENTAGE
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Revenue was similarly influenced by discounting, with a general correlation of retaining revenues within a band of 5% to 30% 
discount rates. 30%+ discount rates similarly had a relative negative impact on revenue on and post Prime Day.

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Ordered Revenue as % of Average Daily Ordered Revenue for L28 Days Prior to Prime Day 2023 in Home & Kitchen
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What Happened on Prime Day in Beauty 
& Personal Care?



Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Hourly View of Prime Day Glance Views, Ordered Revenue and Unit Conversion % for Home & Kitchen

July 2023
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Revenue

9:00 AM PST
July 11 (Day 1)

Beauty & Personal Care was relatively balanced between both days, with spikes in conversion towards the end of each day
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Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022 

Change in Volume Share for Beauty & Personal Care: Prime Day 2023 compared to Prime Day 2022 +77%
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Prime Day 2023

Higher discounts generally correlated with a higher retention of glance views post-Prime Day, except for extreme 30%+ discounts which 
correlated with a substantial decline in Glance Views post-Prime Day hinting at those extreme deal seekers being out of market. 

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Glance Views as % of Average Daily Glance Views for L28 Days Prior to Prime Day 2023 in Beauty 
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Prime Day 2023

Larger discounts correlated with higher ordered revenue on Prime Day for Beauty, but generally correlated with lower ordered 
revenues post Prime Day, including a steep drop off of Ordered Revenue post-Prime Day on 30%+ discounted ASINs. 

Source: Internal data from CommerceIQ’s REM Platform for its users from the hours of 12:00AM PST to 11:59PM PST on July 11, 2023 and July 12, 2023 vs 12:00AM PST to 11:59PM PST on 
July 11, 2022 and July 12, 2022, compared to the 28 days prior average, and the daily average +3, +7 and +10 days post Prime Day. 

Average Daily Ordered Revenue as % of Average Daily Ordered Revenue for L28 Days Prior to Prime Day 2023 in Beauty 
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